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According to Statistics Canada, cross-border 
shopping nearly doubled between 2006 and 2012 
from $4.7 billion to $8 billion, but still accounted for 
less than two per cent of total Canadian retail sales.

About three-quarters of Canadians live within 160 
km of the US border. In 2012, Canadians made 
almost 56 million visits to the US, up 38 per cent 
from 2006.

In addition to border proximity and strength of the 
loonie, other factors that influence cross-border 
shopping trends are price differentials, changes in 
retailer landscape, duty-free limits, tax changes and 
economic conditions.

Internet shopping has grown substantially in 
Canada, but cross-border internet shopping hasn’t. 
That’s likely because of the added costs of cross-
border online shopping, such as taxes and duty.

UVic’s Peter B. Gustavson School of Business, 
which celebrates its 25th birthday this year, 
delivers experiential and international education 
specializing in entrepreneurship, international 
business and service management. Info: www.uvic.
ca/gustavson

Meet Jen Baggs at http://bit.ly/uvic-baggs

Canadian retailers are not as affected by cross-border shopping as you might think
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